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Imagine you 

are a company 

trying to bring 

self-driving 

cars to the 

masses. You 
want drivers to 
feel comfortable 
sharing the 
road with these 
new vehicles. 
But every time 
you promote 
your exciting 
technology, the 
main response is fear and hesitation. 
How do you talk about your product 
in a way that, even if a person never 
gets in one, makes people at least feel 
okay about self-driving cars being out 
on the road?

At this point, you might want 
to bring in Elyse Stefaniak ’13. 
Stefaniak is currently a senior 
language strategist at Maslanksy + 
Partners in New York City. 

The company, she explains, is a 
“research consultancy that focuses on 
doing emotional resonance testing 
on different language. When we say 
language, instead of translation, it’s 
more strategic—the way that we’re 
communicating a message and the 
way it resonates using behavioral 
science principles.” 

Stefaniak confesses that when she 
first interviewed at the firm for the 
internship that eventually turned into 
her current full-time job, “I did research 
on the company, but I wasn’t fully sure 
what [language strategy] meant.”

Fortunately, 
this work turned 
out to be the 
perfect match for 
Stefaniak’s talents 
and interests, 
talents and 
interests she first 
began to develop 
at Kent Denver. 
In the classroom, 
Stefaniak was 
particularly 
passionate about 
her literature 

and Spanish classes. “In [English] 
classes, we read a lot of wonderful and 
beautiful books that I loved, and they 
got me excited about language and 
how it could be used,” she remembers. 
Similarly, Spanish classes with Eric 
Dawson and Matt Bentley were 
“formative in helping me understand 
that there isn’t a perfect way to go from 
one language to another. Something 
that’s really impactful in one language 
loses its meaning in another.” 

Outside of class, Stefaniak was 
editor-in-chief of the yearbook and 
participated in Speech and Debate, 
which sharpened her interest in 
studying communications in college.

Given her interests and 
background, Stefaniak majored in 
Global Media Studies at New York 
University. In addition to taking 
classes in journalism, politics, and 
culture at NYU, Stefaniak studied 
abroad in Prague and in Shanghai, and 
pursued a series of internships in New 
York City and Denver. 

“I interned for a couple of bigger 
strategic communications firms in 
traditional marketing and PR roles,” she 
shares. “It felt like something I could 
ostensibly do and be good at, but I felt 
like there was something missing.” In 
particular, what most interested her 
about media theory went beyond just 
writing communications materials. “I 
was really interested in the driving force 
behind things. I wanted to focus on how 
media influences our culture and how 
our culture influences media.”

That interest led her to her current 
job, where she works on projects 
that challenge her to translate 
clients’ messages into words that 
will resonate most deeply with 
their target audiences—and find the 
why behind it. That might include 
convincing new customers to see 
the value in a company’s product, 
deepening a company’s relationship 
with current customers, or in the 
case of the self-driving car, reducing 
cultural distrust and fear of change 
with a new technology.

Stefaniak loves the variety of 
client challenges she gets to solve 
in her work, and she appreciates 
that her work demands constant 
learning, from linguistics principles to 
sociology to psychology. 

“There’s a lot that I had to learn 
on the job, which I really value,” she 
shares. “One of the greatest things I 
took from Kent Denver is figuring out 
what excites you or keeps you thinking 
at the end of the day—even if there 
seems to be another set path—and to 
keep following that!”   
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